
 Understand the

fundamentals of sport

and event industries. B2

1.01 Understand career opportunities in sport and event marketing. B2

1.02 Explain the impact of sports and events on communities. B2

1.03  Understand motivational factors for attending and participating in sports and

events. B2

Understand sport and

event marketing. B2

2.01 Explain the nature of sport and event marketing. B2

2.02  Explain the nature of target marketing in sport and event marketing. B2

2.03 Classify methods of segmenting sport and event markets. B2

2.04 Identify trends in the sport and event industries. B2

Understand the

importance of

marketing data in sport

and event industries. B2

3.01 Understand the need for sport and event marketing data. B2

3.02 Explain sources of sport and event marketing data. B2

Understand how sport

and events are

branded. B2

4.01 Explain elements of the sport and event products. B2

4.02  Explain the nature of sport and event branding. B2

4.03 Explain the nature of sponsorship in the sport and event industries. B2

4.04 Explain the role of endorsements in sport and event marketing. B2

4.05 Explain the use of licensing in sport and event marketing.

Understand promotion

ideas and media used

for sport and events.

5.01  Explain advertising media used in the sport and event industries.

5.02  Identify "out-of-the-box" sales promotion ideas for sports and events.

5.03 Describe the use of digital media in sport and event industries.
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