West Virginia CTE

Adventure Tourism

Understanding 1 Conceptual understanding. 043s.1
Adventure Tourism . . N
1 Develop a clear conceptual understanding of adventure tourism and its significance
in the tourism industry. e438.1.1
2 Define the key components and characteristics of adventure tourism. 0438.1.2

3 Explain the historical development and evolution of adventure tourism. 0435.1.3

2 Adventure tourism products and services. 0435.2

1 Identify and categorize different adventure tourism products and
services. 0438.2.1

2 Distinguish between adventure activities, tours, and experiences. 0438.2.2

3 Explore a variety of adventure tourism offerings globally. e438.2.3

3 Market analysis. 0438.3
1 Analyze the market trends and dynamics specific to adventure tourism. 0438.3.1
2 Identify target markets for adventure tourism. 0438.3.2

3 Evaluate consumer preferences and behavior in adventure travel. 0438.3.3

4 Adventure tourism trends and innovations. 043s.4
1 Stay updated on current trends and innovations in adventure tourism. 0438.4.1
2 Research and analyze emerging trends. 0438.4.2

3 Explore technological advancements impacting adventure tourism. 0438.4.3

5 Consumer motivations and expectations. 0435.5

1 Gaininsights into the motivations and expectations of adventure tourism
consumers. 0438.5.1

2 Conduct surveys and interviews to understand consumer preferences. 0438.5.2

3 Align adventure offerings with consumer expectations. 0438.5.3

Adventure Destination 6 Economicimpact. 04335.6
Analysis . : N

Y 1 Assess the economic impact of adventure tourism on the destination. 0435.6.1
2 Analyze direct and indirect economic contributions. 0438.6.2

3 Evaluate employment and income generation. 0438.6.3
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7 Geographical assessment. 0438.7

1 Evaluate the geographical features that make an adventure destination suitable for
tourism. 0438.7.1

2 Analyze topography, climate, and natural landscapes. 0438.7.2

3 Identify geographic factors influencing adventure activities. 0438.7.3

8 Infrastructure and accessibility. 043s.8

1 Analyze the existing infrastructure and accessibility of adventure
destinations. 0438.8.1

2 Evaluate transportation options and connectivity. 0438.8.2

3 Assess the availability of accommodation, facilities, and services. 0438.8.3

9 Adventure activity suitability. o043s.9

1 Determine the suitability of adventure activities based on destination
characteristics. 0438.9.1

2 Match destination features with adventure offerings. ©438.9.2

3 Assess the variety and quality of adventure experiences available. 0438.9.3

10 Market demand and trends. 043s5.10

1 Assess the regulatory environment governing adventure tourism in the
destination. 0438.10.1

2 Identify legal requirements and restrictions. 0438.10.2

3 Analyze the impact of regulations on tourism operations. 0438.10.3

Adventure Activity 11 Activity identification and selection. 043s.11

Plannin : . o e
g 1 Identify and select suitable adventure activities for specific

destinations. 0438.11.1

2 Assess the natural and cultural characteristics influencing activity
selection. 0438.11.2

3 Match activities with the preferences and expectations of target
participants. 0438.11.3
12 Regulatory compliance. 0433.12

1 Ensure compliance with local regulations and permits for adventure
activities. 0438.12.1

2 Understand and navigate legal requirements. 0438.12.2

3 Obtain necessary permits and approvals. 0438.12.3
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Equipment and gear selection. 043s8.13
1 Select appropriate equipment and gear for each adventure activity. 0438.13.1

2 Match equipment to the requirements of the activity and environmental
conditions. 0438.13.2

3 Ensure the safety and functionality of all gear. 0438.13.3

Logistical planning. 043s.14
1 Plan logistics for the smooth execution of adventure activities. 0438.14.1
2 Develop itineraries and schedules. 0438.14.2

3 Arrange transportation, accommodation, and other logistical details. 0438.14.3

Budgeting and resource management. 0435.15
1 Develop and manage budgets for adventure activities. 0438.15.1
2 Estimate costs associated with equipment, permits, and logistics. ©438.15.2

3 Allocate resources efficiently. 0438.15.3

Market analysis. ©0435.16

1 Conduct comprehensive market analyses to identify current trends and
opportunities in the tourism industry. 0438.16.1

2 Utilize industry reports, surveys, and data analysis tools. 0438.16.2

3 Monitor key performance indicators and market indicators. 0438.16.3

Consumer behavior research. 0433.17
1 Understand and analyze consumer behavior in the tourism sector. 0438.17.1
2 Conduct consumer surveys and interviews. 0438.17.2
3 Interpret and analyze consumer preferences and decision-making
processes. 0438.17.3
Demographic analysis. 043s.18

1 Analyze demographic factors influencing tourism trends and consumer
behavior. 0438.18.1

2 ldentify target demographics for specific tourism products. e438.18.2

3 Interpret demographic shifts and their impact on travel preferences. 0438.18.3

Social media analysis. 0438.19
1 Analyze social media trends and their impact on travel decisions. 0438.19.1
2 Track social media discussions and reviews. 0435.19.2

3 Utilize social media analytics tools to gather insights. 0438.19.3



20 Adaptation to changing trends. 043s.20

1 Demonstrate the ability to adapt to and capitalize on changing market
trends. ©438.20.1

2 Implement agile marketing strategies. 0438.20.2

3 Identify opportunities arising from evolving consumer behavior. 0438.20.3

Adventure Tourism 21 Product conceptualization. 0435.21
Product Development . . .

P 1 Generate creative and viable adventure tourism product concepts. 0438.21.1
2 Brainstorm and ideate new adventure experiences. 0438.21.2

3 Evaluate the feasibility and uniqueness of product concepts. ©438.21.3

22 Target audience identification. 043s8.22
1 Identify and define the target audience for adventure tourism products. 0438.22.1
2 Conduct demographic and psychographic analyses. ©438.22.2

3 Understand the needs and preferences of different consumer
segments. 0438.22.3

23 Adventure activity integration. 043s.23
1 Integrate diverse adventure activities into product offerings. 0438.23.1

2 Curate a mix of activities to create well-rounded adventure
experiences. ©438.23.2

3 Ensure the safety and appeal of integrated activities. 0438.23.3

24 Storytelling and branding. 043s.24

1 Develop compelling storytelling and branding for adventure tourism
products. 0438.24.1

2 Craft narratives that resonate with the target audience. 0438.24.2

3 Establish a strong and memorable brand identity. 0438.24.3

25 Costing and pricing strategies. 0435.25

1 Develop cost-effective and competitive pricing strategies for adventure tourism
products. 0438.25.1

2 Estimate costs associated with activities, logistics, and services. ©438.25.2

3 Set prices that align with market expectations. 0438.25.3



